BENJAMIN M. LIPSMAN

2626 N. Lakeview Ave. #304, Chicago, Illinois 60614
H: 773-549-1284   C: 773-576-7039    E: blipsman@mindspring.com
WORK EXPERIENCE

Web Marketing Manager
Lightology, Chicago, Illinois







November 2006-Present

As Web Marketing Manager for the country’s largest contemporary lighting showroom, responsible for front-end web design and online marketing initiatives (email marketing, SEO/SEM, comparison shopping) for Lightology's ecommerce sites and manufacturing division sites.  Utilize creative, strategic and technical skills to grow Lightology’s online revenues and promote its new brands.
· Design and code in HTML/CSS/JavaScript websites and site updates for Lightology's ecommerce sites (Lightology.com, ModernLighting.com) and manufactured brand sites (EdgeLighting.com, PureLighting.com).
· Usability design and Information architecture for ModernLighting.com and Lightology Project Manager specification tool.
· Analyze site traffic, sales, etc. with Google Analytics and make strategic recommendations based on data.
· Implemented and manage comparison shopping advertising campaigns, including Shopping.com, PriceGrabber and NexTag.
· Manage Google AdSense, Yahoo! and MSN search marketing campaigns.
· Manage email marketing, including design, coding and deployment for monthly retail marketing, tradeshow follow-up, event communications; email list management and list growth, A/B testing.
· Blog Relations with high profile industry-specific blogs, such as Apartment Therapy

· Helped develop strategy for ModernLighting.com as both testing grounds for website redesign and as way to offer retail consumers in-stock, ready-to-ship alternative to Lightology's often custom order options.
· Assist in strategy and implementation of search engine optimization with outside SEO consultant.
· Various graphic design including website promotions, banner ads, and logos.
· Video optimization for embedding on Lightology websites and YouTube. 
Sr. Web Designer
uBid.com, Chicago, Illinois







October 2001-October 2006

As part of small marketing team for the second largest online auction site, helped uBid.com reach and retain customers through web site enhancements to improve usability; graphic design for compelling banner, promotions and email advertising campaigns; and fulfilling a variety of ad hoc roles within marketing department.  Because of the nature of uBid’s auction business, regularly work under very tight deadlines while balancing short-term and longer-term projects.  

· Collaborate with marketing and IT teams to implement Web site enhancements and additions, including consultation, design, coding, and copywriting.
· Designed and programmed HTML, JavaScript and CSS for additions and enhancements to uBid.com Web site, emphasizing improvements in site usability and uniformity in look & feel.
· Managed and created all HTML, CSS and graphic design for uBid Travel (live 4/05-6/06).  Worked with external partners and internal teams to implement co-branded site.

· Designed and coded HTML, JavaScript and CSS for front-end templates for uBid Certified Merchants extranet and uFind internal admin tool, uBid SuperStore (live 11/02-07/04). 

· Designed and coded HTML templates for uBid’s Auction Alerts emails, resulting in improved click-through response by customers.
· Designed and coded templates which transferred uBid’s system-generated emails to HTML, allowing for more effective communication with customers and cross-selling opportunities.
· Designed graphics for promotional spots and landing pages.
· Designed banner advertisements that run internally and externally to promote uBid’s brand and specific offers.
· Managed ongoing site updates via Interwoven TeamSite Content Management System.
· Managed internal banner ad posting, generate reports and analyze banner performance.

· Acting manager of Creative Services following departures of Creative Manager and Creative Director.

Interactive Architect (eKetchum)

Ketchum Public Relations, Atlanta, Georgia





May 1998-August 2001
As Interactive Architect with Ketchum’s interactive group, performed a variety of programming, design, and project management duties for clients that included Nokia, Heinz, BP, Ciba Vision. 

· Developed strong communication skills among technology, creative and marketing professionals.
· Completed projects within budget and on time.
· Specialized in quick turn-around new business and crisis communications site development.
· Managed monthly maintenance projects, including budgetary estimates of site enhancements & updates, quality assurance, client communication, organization of domain registration and hosting documentation.
· Lead developer for marketing-oriented Web sites in $30-75K range, including HTML, DHTML, JavaScript programming and design of secondary graphics.
· Co-developer for Web sites ranging up to $250K.
· Monitored and reported Web site statistics via Media House Statistics Server and WebTrends.
· Wrote training documents and site documentation for client and account executive use.
· Windows NT/IIS Web server administration for client sites.

EDUCATION

Emory University, Atlanta, Georgia

Bachelor of Arts in International Studies, May 1999



Minor:  Economics

COMPUTER SKILLS
	PC/Windows and Macintosh
	Macromedia Flash

	HTML/XHTML/DHTML
	Macromedia Fireworks

	Cascading Style Sheets (CSS)
	Constant Contact & YesMail Email Platforms

	XML/XSL
	MovableType & Wordpress Blog Applications

	JavaScript
	Interwoven TeamSite CMS

	Information Architecture & Usability
	Advertising.com & 24/7 Real Media Ad Serving

	Macromedia HomeSite
	Microsoft Project

	Macromedia DreamWeaver
	Microsoft Visio

	Adobe Photoshop
	Microsoft PowerPoint

	Adobe ImageReady
	Microsoft Office

	Adobe Illustrator
	


PORTFOLIO

http://portfolio.lipsman.com

ADDITIONAL RELEVANT EXPERIENCE

Chicagoist.com, Sports Contributor







June 2004-Present
Joining soon after its inception, have been daily contributor covering primarily sports for Chicagoist.com, the most widely blog covering all things Chicago.  

